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• We are one of the world’s largest retailers with over 

530,000 colleagues in 12 Countries serving 75 million 

customers a week in our stores and online. 

 



3 

http://www.tescoplc.com/files/pdf/reports/tesco_and_society_2013_ipad.pdf 
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Portions 

• Concerns have been raised about how realistic servings 

are, whether consumers actually use them as a guide for 

consumption, and whether small sizes are chosen to 

make nutrition labelling on the front of pack look better? 



Value, Waste, Hunger and Health 



Most customers don’t feel label portion size relates to 

their diet 

• Over a third of customers think 

portion sizes are typically smaller 

than what they would eat. 

 

• Half of those customers who look at 

labels do so to compare two 

different products – which makes 

consistency across ranges 

important 

 

• Most customers think that the 

recommended portion size 

described as e.g. per slice is 

considered most useful  

In general, do you think the portion sizes are 

usually...?  

Tesco, 2010 



Consumers think of portion size in terms of ensuring 

they have sufficient food for a meal or eating occasion. 

• Respondents mostly considered portion size in terms of ensuring 

they had sufficient food for a meal or eating occasion. They were 

unwilling to rely on portion sizes given on food labels and tended to 

purchase extra quantities. 

 

• Simple communication formats were preferred for portion size 

information, with nutrition information displayed per unit or item.  

 

• Where packs contained multiple servings of foods not in discrete 

units, respondents found an indication of the number of servings 

per pack was helpful. 

 

• Respondents were open to the use of tools to help them measure 

portions correctly.  

 IGD 2009 



Habits and Hunger 

Tesco 2013 



What do customers value on pack? 

There are certain ‘basic’ labelling 

elements that the consumer expects 

on any product  

 

• How long will it last?  

• How much does it cost? 

• What is it? 

• How do I cook it or prepare it 

• How do I keep it? 

 



Consistent, Realistic, Practical? 

Consistency:  

• To help customers compare within and 

across ranges.  

 

Realism:  

• The amounts declared need to be close to 

what they would serve, but in many cases 

what they would serve is more than they 

should for a healthy diet. 

  

Practicality: 

• Declaring servings as a discrete item or 

household measure helps customers 

“visualise” the portions. This combined with 

the number of servings in a pack helps 

manage their expectations.  



IGD Recommendations? 

• Give a portion size, and provide nutrition information for the portion size 

and not just per 100g. 

• Base the portion information on how the product was intended to be 

used. Make this clear on the label. 

• Ensure language used in the nutrition information on the front of pack is 

the same as that used on the back of the pack. 

• Be consistent... 

• Provide nutrition information for products that are used as ingredients in 

a way that is relevant to how they are likely to be used. 

• Be clear if the portion size given is a recommendation or a useful 

measure and use additional wording that will reinforce the message. 

• Divide serving size into the pack weight exactly, where possible 

• Support information provided as fractions of a pack or product with the 

number of servings 

• Take care when using fractions to describe a serving size 
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Weight or Nutrition? 



Tesco Policy 

• Understand Customers 

• Follow IGD recommendations 

• Use industry standards 

• Have Clear Labelling 

• Offer Choice 

• Be consistent 

• Be Realistic 

• Be Practical 


